10 THINGS AUTHORS AND EDITORS CAN DO

R e TO HELP PROMOTE THEIR BOOKS

1. Please complete your Marketing Questionnaire and return it to us,
answering the questions in full to ensure we do not miss any important
marketing opportunities.

2. Contact your (institutional) library and/or bookshop and recommend that
they stock copies of your book.

3. Mention your book whenever you give a talk or presentation to peers.
Please also let us know in good time if you are attending any future
conferences so that we can try to send you some 20% discount flyers for
the delegates and a display copy of your book.

4. If you are writing an article for a newspaper, magazine or journal, which
relates to your book, let us know and we will do our best to set up reader
offers and ensure that your book is mentioned.

5. Anthem will send you a PDF flyer for your book, just before publication,
which you can circulate to your friends and colleagues, your university
librarian and campus bookshop. If time is of the essence, you can also
download a print-friendly information sheet for your book from your
book’s webpage.

6. You can add an announcement of your book to your email signature,
including a direct link to your book’s page on the Anthem website. Follow
this format, inserting your book’s 13-digit ISBN without spaces or dashes.

Just Published

Book Title

Author
http://www.anthempress.com/isbn/xxxxxxxxxxxxx

7. If you have a webpage, either your own or as part of your university’s
website, why not set up a link to your book on the Anthem website? We
may also be able to arrange a special price for your students. If you would
like our help in setting up your link, please contact us with the URL for
your website or page and the name, email address and telephone number
for the technical contact responsible for the site/page to enable us to
discuss exchanging links.



8. If you are a blogger, don’t forget to mention your book. We can help you
create a link to the Anthem webpage. Do you read any one else’s blog?
Could you initiate a discussion about your book or encourage one of your
colleagues to write about your book on their blog?

9. Are you a member of a group which uses email newsletters, online
discussions or website forums? Your book could feature in these; why not
ask the moderator of the group to mention your book? These forums are
usually non-commercial so they would prefer to hear from you, rather
than a publisher.

10. Your book will be listed on Amazon, therefore you can increase the
visibility of your book. You can add to the entry for your book or create
listmania lists which feature your book. You could ask your colleagues to
write a review of your book on the Amazon site or other appropriate
websites. Visit the Amazon websites for more details.



